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Let’s Try an Experiment 



Nobody Wants to Pay 



Yet Quality Has a Cost 
•  “A 400-year-old business model was 

destroyed in 15 years by the delusion 
that quality contents come for free.” 
- World Federation of Science Journalists 

survey, 2009 



34,016 J-Jobs Lost in 1 Year: 
3x national ave.  



And Really, Were Things Ever 
That Great in Journalism? 



Public Opinion of Science? 



Why It Matters 



Only 18 Percent of Public 
Have Met a Scientist 









Public Attitudes 

•  Pew July 2009 survey of science attitudes: 

–  Public’s attitudes in two telephone surveys of 
2,001 adults 

–  Science knowledge quiz of 1,005 adults 

–  Scientists’ survey of 2,533 members of AAAS 









Yes, You Can 



The Good News: More Ways 
Than Ever to Reach Public 

–  Blogs 
–  Videos 
–  Audio (podcasts) 
–  Social media: Twitter, 

Facebook, Google+, 
Tumblr, Pintarest, Flickr…. 

–  E-mail newsletters 
–  Personal and institutional 

lab Web sites 
–  Books 
–  Songs (LHC rap, anyone?) 
–  School assembly, 

classroom visit 

–  Illustrations, cartoons 
–  Articles in consumer 

publications 
–  Letters to the editor 
–  Talks to public 
–  Op ed opinion essays 
–  Citizen science, crowd 

sourcing, crowd funding 
–  Even stand up  
–  And the old 

standby….interviews with 
journalists 



You Bring Unique Perspective 



Explain a Complex World 



The Bad(?) News 
•  Still need same hallmarks of good storytelling to really 

reach audience, including: 

–  Answer the “so what?” question 

–  Explain in ways audience can understand, avoid jargon 

–  Give anecdotes, narrative details, analogies 

–  Tell why important to know now (timely) 

–  Pictures, good explanatory art, video, audio… 

•  Most of all, have a good story 



And Remember…. 
•  The public are NOT your peers or professors 

–  They can stop reading, looking, engaging anytime. 
 

•  In short: think of THEIR needs, not yours 

–  Think of Aunt Joan 



Sci-Communication-O-Matic: 
5-Point Attack Plan 



1. Pick Your Audience 



2. Pick Your Message 



3. Pick Your Medium 



4. Speak Their Language 



5. Make Connections for Them 



Let Go of Your Worries 



With Practice, It Gets Easier 



4 Things Editors Look for…. 



1. A Point that Matters to 
READERS 



2. Why It Matters NOW 



3. Clear Examples, 
Good Anecdotes 



4. Good Visuals  



Some Resources 

•   A wiki for scientist bloggers http://
socialnetworkingforscientists.wikispaces
.com/Blogging 

•  PLOS: An Introduction to Social Media 
for Scientists 
•  Out April 23 
– 4th most read paper ever (so far) 



I Know a Place to Try 



Or, If You Prefer… 



Oldest US Magazine 
•  Launch: Aug. 28, 1845 

•  Relaunched 1948 by 
Piel, Dennis Flanagan: 
Science is “the very 
fabric of modern life” 
  

Orson 
Desaix 
Munn, 22 

Rufus Porter 
(1792-1884) 

Alfred Ely 
Beach, 19 

Gerard 
Piel 



Now Scientific American Is…. 



SA’s World Is Changing, Too  
•  Print (MRI) 

–  47 median age 
–  70% male/30% female 

•  Online (Nielson) 
–  37 median age--YES, 10 years younger  
–  56.5% male/43.5% female 

•  Print/online readers respond differently  
–  On different devices, the audience shifts 
–  And on different services, they change, too 



Help Tell the Science Story 
•  Ask: What isn’t Scientific American 

covering--but should be? 

•  Proposals: a one-page summary is fine 
– An editor can help you refine an idea 
– We may ask for an outline later 



We’re Easy to Work With 



More Ways to Contribute 
•  Forum 
•  Q&As, podcasts, source for stories 
•  Guest Blogs 
•  Chats about news events 
•  Lab/science insights via video 
•  Education Series with Change the Equation 

-  Bring Science Home 
-  1,000 Scientists in 1,000 Days: 2,000 registrations 
-  Citizen Science 

•  Whale.FM 



Just One More Thing… 





Thank You! 

Mariette DiChristina 
mdichristina@sciam.com 


